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Service standards summary
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Wave 1 SEPTEMBER 2011

Service & Product Standards Summary
(No. of stores audited n = 36)
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Category summary - Product

Wave 1 SEPTEMBER 2011
Product @ My store
(No. of §tores a}gdlted n = 36) . B % all stores
(% of stores scoring positively on each attribute)
100 100 100 100 100 100 100 100
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Did all produce appear Produce free of insects 5 varieties of herbs Portion serves available  Produce on display & notin OVERALL TOTAL

fresh boxes
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Category summary - Store appearance, presentation & staff

Wave 1 SEPTEMBER 2011
Store appearance, presentation & staff W My store
(No. of gtores ggdlted n = 36) . B % all stores
(% of stores scoring positively on each attribute)
100 100 100 100 100 100 100 100 100 100 100 100 100 100 100
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Interiorfloor  Counter clean, Plastic bag Ableto locate Lights working Floorfreeof Temperaturein  Store free of All staff well Staff easily Staff available = CATEGORY
clearof tidy & free of holders basket ortrolley boxes store odours groomed identifiable as to help TOTAL
rubbish/debris clutter stocked comfortable staff
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Category summary - Communication, information & merchandising
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Communication, product information and merchandising
(No. of stores audited n = 36)
(% of stores scoring positively on each attribute)
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Country of origin All labels easy to read All labels in good All labels presented

labelling

condition consistently

100

Recipe & other
promotional materials in
store

B My store
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100
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Category summary - Product purchase and service

Wave 1 SEPTEMBER 2011

Product purchase and service W My store
(No. of stores audited n = 36)
(% of stores scoring positively on each attribute)

B % all stores

100 100 100 100 100 100 100 100 100 100
97

0

Cashier acknowledged Correct amount charged ~ Time at cash register Cashier placed goods  Transaction completed Cashier polite and Cashier bid friendly Exceptional service CATEGORY TOTAL
customer into bag without interruption  friendly during encounter farewell

I M A R K E T



Category summary - Miscellaneous

Wave 1 SEPTEMBER 2011

Miscellaneous
(No. of stores audited n = 36)
(Average scores from 1 - 10)

10 10

B My store

B % all stores

Satisfaction w ith staff answ ering query  Ease of access & finding produce in store Appeal of store presentation

Satisfaction w ith staff interactions
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